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Shichieh Lu
Born in 1965, Taipei, Taiwan. BArch in Tung-Hai University, Taiwan. Received
his Diploma in Architecture from Architectural Association, London,in 1993
and worked for Raoul Bunschoten in 1994. Established CJ Studio in 1995.
Major projects are United Hotel (selected as a member of "Design Hotels" a
well-known international hotel chain.),[WUM] store, Stephane Dou and Chang
Lee Yugin'shop in Tiger city (JCD Design Award 2005), Aesop store in Breeze
center (JCD design Award 2006, IFI 2007 Gold Award), residence of Tsai
projects (TID 2007 Gold Award), TID Award, selected into five of talents report
n "Interior Design" (USA) celebrating 75 years special issue.Since 2003 he
has established his own brand -shichieh lu-.
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1. Industrial materials built into a modernistic feature of lightness 2. The building fagade and high fashion outlook
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3. Sale items and spatial layout 4. Visual focus on the glass cabinet 5. Staircase attracts one's vision to converge on a LED screen against the mirror stainless steel
boards 6. Sketch - scheme A 7. Sketch - scheme B 8. The first floor sketch
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Rouge Select Boutique is a store that collects 20 selected designer's
accessories and the name "Rouge” is derived from lipstick and
suggests that a make-up item is a must have in every lady's pocket.
In four months, the project moved from concept from completion;
even in such a short time, Mr. Lu still gave his client the best
satisfaction.

Modern vs. Classic

Shichieh said that the first problem he has to deal with was how to
show off more then twenty designer's brands while still retaining
individual identify. The solution came from sorting out show case in
various categories then put them back together according to brand
image and style, thus the space is featured like a museum collecting
all types of art pieces.

Clash and Tension

In all the items displayed here, Lu found that two elements were
always identical: "classic" and "modern*; so he then transferred the
idea into the design. Also, his interest in the idea of "time" and
eternity informed the second idea of space.

Time and Collection

Lu's selection of angled steel as the main element is audacious for
such a fine accessory shop; the elements painted in white bold with
various angle and formations form the main framework of the space.
The sharp contrast of the textures between sale items and industrial
materials offer the space an unusual beauty.

The details of the showcase features interesting wood molding and
high-tech element; the sophisticated solutions in the use of materials
such as stainless steel board, glass and cement cast elements also
displays an intricate diligence from design to construction.
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9. Double floor view 10. The first floor plan 11. The second floor plan
12. View from upper to lower level
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13. VIP room and its interior
ambience 14. VIP lounge view 15.
VIP lounge 16. Ceiling details, VIP
lounge 17. Perspective drawing
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Old and New
A glass jewelry show window is large enough to expand from the first to second floors attracting one's vision to linger. For Shichieh, this huge glass element

signifies that time has sealed the most precious in within it. One wanders around the showcase to see the many antique old cabinets which accompany the

jewelry items also sealed inside.

The staircase is built in steel; black tread contrast with the mirror surface stainless panel inlayed with a LED screen. The second floor offers VIP customers a
lounge for trying on, here the floor is paved with wood planks. The VIP room features polished painted cabinets and large scale classic molding on the ceiling

position.

What makes fashion so attractive in human culture is that it always moves from one stage to anther; fashion never stops. Lu's design searches for elements
from the past while creating the stuff that meets not just need but also moves forward towards the future. Translated by Ray S.C.Chu & David Mark Riz



