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Joey Ho was born in Taiwan and grew up in Singapore
and Hong Kong. He received his M.A. degree from
Hong Kong University. He founded his design from

Designer. Joey Ho Design Limited / Joey Ho

8% &t |
22 B 2| FREEpY  PREERN Participants | Joe Wong Vincent Chan in 200? and has since received numerous awards
% 52 &1 Dick Liu Photographer | Dick Liu domestic and abroad.

Interested in multiple cultures and with a global ear,
Joey loves to use advanced design solution such as
creating direct links between art, architecture and
interior space. His work delivers a strong abstract
impression and cultural symbolism. i
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1. Entrance hall and escalator embraced by lyrics and speaker objects on two sides
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2. Outdoor stage and resting area 3. Color suppressed furnishings and interior provide a tranquil ambience for music lovers 4. Box space for a more
secluded music listening experience 5. I-Pad system offers convenient and easy-to-be-used platform for young generation
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6. Sales quarter 7. Coffee shop and its arena style seating arrangement 8. Transparent acrylic panels inscribed with music layers dominate the
coffee shop interior 9. A library for music 10. Turntable shaped table and microphone-shaped lighting fixture
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1. Lyrics displayed on top as well as round speakers framed along the
staircase usher one to the kingdom of the music 2. Music lyrics were
inscribed on acrylic boards 3. Turntable shaped table, lighting fixtures
shaped like a microphone, and a lighting post covered with empty CD
cases 4. Brick covered fourth floor emits a sense of nostalgia 5. Sound
proof material was used to shield off unwanted noise
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1. The shop is place for multiple purposes — a space linking musical
culture, technology and spaces for music lovers to gather 2. Lyrics
inscriptions invite memory 3. People can enjoy music in a secluded way
or public way 4. New electronic gadgets are deployed extensively 5. Box
spaces offer more private experiences for music listening 6. A small zone

for social gathering
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11. The third floor plan 12. The fourth floor plan 13. Lighting post and its CD case covered skin 14. A spiral staircase
and its supporting post covered by empty CD cases 15. A space for film media to be displayed
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Music media evolved from the LP, the CD and now different digital media marks the big
generation gap for people in the last thirty years. The easy access and mass proliferation
of current digital types have made obsolete traditional record stores. Will the physical
music house become extinct? Or is there some way they can survive?

Even consumption behavior has been changed significantly, yet people is still fully
attach to the music. This prompts a new music store model that is experimented by
His Master’s Voice, originated and made big success in England. The Hong Kong
shop, designed by Joey Ho, intends to bring new passion to the music lovers; the store
tries to strike the hearts of the every music lovers. The store is tailored as a nexus of
musical social hub; people come here to experience fun of the music and a place to get
acquainted to people and interest of the music.

The record store of previous generations used huge pictures and signboards to deliver =il E
the message of music, while His Master’s Voice uses technology to constantly refresh :
customers’ interest in everything fun and new. An elevator positioned in a central site is
like a ritual mechanism that ushers one to the sacred ground presided over by music.
LED panels display flashing pop music lyrics and runs like a river stream. Round
speakers like large statues guard the entrance of the kingdom and provide the direction
of the gateway to music world. The main hall is dominated by an arena space. Behind
the seats are transparent acrylic clad panels inscribed with musical lyrics taken from the
most famous songs in history. The lyrics inspire memories and retrieve moments and
events that link to the songs and the singers.

Musical sharing is another main concept of the store; many |-Pads have been installed
and each offers a single or a full record of music. People can insert his/her earphone and
enjoy music in a very personal way. This similar personal musical experience can also
be executed in more secluded ways — many personal box spaces allow full enjoyment
of music in an undisturbed and tranquil space. In order to stimulate visual interest in
music there appear many interesting fun elements such as a coffee table shaped like a
turntable, microphone-shaped lighting fixtures, and a spiral light post covered with CD
cases. While even this space is for music enjoyment and sharing, enjoying music is quite
a personal experience therefore Joey chose the least colorful and fancy materials. Also
the materials were selected for their good sound insulation or sound absorption.

The store has space for exchange of idea. A zone divided from the main hall is easily
used to host seminar lectures, product debut, or other similar social gatherings. Music
fans may find friends and share their fun experience with those friends. While the third
floor is designated for general and public music, the fourth is a space for people who

enjoy specific interests in jazz, classical music or uncategorized music. Furnished like : \ =i

a museum in a nostalgic fashion, the space provides true physical contact with antique N

LPs and rare CDs; the space generates the true passion of collection. ' \ﬂ;\m

Music stores in this new era must find their own identity and adapt to an active attitude \ , - [T ey

and face competition. His Master’s Voice is a store not just for selling music but rather . \ﬂ\\m Hm z

it gives music consumers a new way to experience music. The physical space is a fun &‘ \E:"“‘—-——--_F

medium that provides information and offers social link to music lovers. Even though new E 3 "*‘JE\ I ;;_Slh_ 7 ol

technology still remains an important part of the space, the value of the music is the true NG ,I.’_:“-B_“ E -—_____*&“3‘——“;&

message in this store. ' {f_‘:ﬂmum%“ii'! B
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16. Jazz and classical music collection zone 17. A view towards the jazz and classical music collection I
zone 18. A grand piano hangs on top of the fourth floor in an upside down position v
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